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What is PINBALL?

PINBALL is since 1997 established in the media market environment, it primary uses a
ORACLE database to complete several analytic, planning and optimizing tasks in the media
and marketing area.

What is PINBALL used for?

The core theme of PINBALL is the possibility to analyze and process:

- PIN-Data, provided by the GfK Television Research,

- advertising statistics data, provided by Nielsen Media Research &
- media disposition data from your customers.

Can PINBALL be customized, to fit with your companys needs?

PINBALL is THE flexible media-software.

The possibility to chose modules from a pool and specify individual enhancements makes
PINBALL extremly dynamic.

What can users do with PINBALL?

A normal user can link, analyse and evaluate data from several sources under one
database, to get an overview and compare the results.
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Which data can be processed with PINBALL?

0 PIN-Data (personal, individual usage data, provided by the GfK Television Research)

advertising expenditure data (Nielsen Media Research / Focus Media Research
Austria, TV Spot Control)

ratecard, program in future, EDI-disposition data from advertising media vendors
sales figure information for different products
response-data (from callcenters etc.)

advertising monitor data ( provided by several market research institutes collecting
data of advertising awareness and trademark awareness through tracking studies)

0 market- & media studies (media analysis, press media, MA radio, MA daily
newspaper)

0 customer individual planning & forecast data

0 single source data, (provides information about TV- and consuming behavior of
households)

0 content data (editorial environment of magazines),
o IVW circulation figures for print media,
0 movie and TV series databases
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PINBALL is, through its flexible and individual choice of
modules, applicable in following areas >>>>
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market and comeptition observation
advertising costs incl. media efforts and placement analysis, which shows the
campain efficiency compared to the competition.
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